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Background

John E Lincoln

Owner of Ignite Visibility Internet Marketing
Teacher and guest speaker at UCSD past 3 and % years

* Analytics, SEOQ, SEM, Social Media
Author Marketing Land, Search Engine Land, SE Journal
10 Years Experience
Director at 2 Companies and a Marketing Manager
Google Analytics Certified
Google AdWords Certified
Have Worked with Clients Such As

* FOX, Tacori, Jacuzzi, Fredericks of Hollywood, Fuel TV,

WeddingWire, GameSpot, Coupons.com, 1800 Dentist

Worked on Over 200 Internet Marketing Campaigns
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Who Knows what SEQO is?

These are ads.
This is called
PPC.

When you media server
S e a rC h fo r a Web Shopping Images Videos News More = Search tools

keyWO rd . About 60

Plex Media Server - Plex.tv
www.plex.tWmedia_server ~

0 results (0.37 seconds)

Shop for media server on Google Sponsored

Organize, Stream & Share Your Media To All Devices. Free Download! x
Downloads - Features - Support - Sign Up - .
Dell™ Server Solutions - Dell.com :

www.dell.com/Servers ~ s c 1 | NETeEAR Svnol Aot T
Deploy Applicati Fast / Dell™ Media § feat. Intel® Xeon®. eagate Centra ynology iFort Time

eploy Appleations Fasterwi Ll - Hledia servers feat intef® feon 3B ReadyNAS 1..  DS411slim Di.. Capsule - 2T...
Dell has 328,242 followers on Google+
Business Workstations - Pro Support - Contact a Dell Expert - Financing Options $179.99 §179.99 §299.99 §299.00
PP P 9 Seagate Store Newegg Busi... (@Newegg.c..  Apple Store
Media server - Wikipedia, the free encyclopedia
en wikipedia_org/wiki/Media_server = Wikipedia @®
A media server refers either to a dedicated computer appliance or to a specialized Custom Home Automation
application software, ranging from an enterprise class machine providing ... www. magnoliaav.com/Media-Servers ~
Purpose - Hardware - HTPC packages with server ... - TV tuner hardware (619) 357-4146
Home Automation & Media Servers.
Serviio media server Find What Fits Your Home Today!
seniio.org/ ~ 9 5151 Mission Center Road, San Diego
Semviio is a free media server for Window, Mac and Linux. It enables ... Seniio - free
DLNA media server for Windows, Mac and Linux. Media Streaming Server. Find Media SERVER
Download - Version 1.3.1 released - Features - Forum www.bhphotovideo.com/Media+Server ~
4.8 JddJodk advertiser rating
Plex - Stream All of your Personal Media Using our Media PI... Low Prices Great Senice Selection!
YO u r a e https://plex twidownloads = Browse MEDIA Server @B&H
p g The Plex Media Server enriches your life by organizing all your personal media

presenting it beautifully and streaming it to all of your devices. It's easy to use. ... Rackspace Cloud Servers
www.rackspace.com/Cloud_Servers ~

comes up for a il

PS3 Media Server
www.ps3mediaserver.org/ ~
te r m PS3 Media Server Space below RSS button. Space beside OS X button. News
.

2013/08/17, PS3 Media Server 1.90.1 is released. 2013/07/31, PS3 Media ... New Streaming Server
www.wowza.com/ ¥

Starting At $29/Mo. Signup Now!




UC San Diego Extension

Types of Online Marketing

Digital PR

Content
Marketing

Email
Marketing

Affiliate Online
Marketing Advertising
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Why Do we Do SEO?

Client 1

Organic keywords

1 month 6 months | 1 year | 2 years | All

Positions 1 -5 6-10 11+ =e= certifyme.net

250

-—-———o/ B

341.16% increase in Organic Search traffic, over 50k in new revenue a month

May 1, 2013 - Dec 31, 2013: @ Visits
May 1, 2012 - Dec 31, 2012: @ Visits

10,000 P -
Dec1, 2013 - Dec 31,2013
u Visits: 9,057
Dec1,2012 - Dec 31,2012
5000 P — = Visits: 2,063
Change: 341.16%
———
June 2013 July 2013 August 2013 September 2013 October 2013 November 2013

Primary Dimension: Keyword Source Landing Page  Other

Secondary dimension + | SortType: | Default + Q| acvanced B @[S [ [2[m

Acquisition Benhavior Conversions  eCommerce ™
Keyword

Visits % New Visits New Visits

154.92%
49,4835 19,411

Bounce Rate

0.77%+ 156.88% # 2.45%
81.29% Vs 80.67% 40,223vs 15,658 | 54.06%Vs 5542%
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Why Do we Do SEO?

Client 2

Visits = | VS. Selecta metric

Jul 1, 2013 - Dec 31, 2013: @ Visits
Jul1,2012 - Dec 31, 20120 & Visits
3,000

__

Day Week Month o4 «%

Dec 1, 2013 - Dec 31,2013

1500

= Visits: 2,042
Dec 1, 2012 - Dec 31,2012

\ = Visits: 848

Change: 140.80%

August 2013

Primary Dimension: Keyword ~Source LandingPage  Other

Secondary dimension ~  SortType: Defaull ~

Acquisition

Keyword
Visits ¥ % New Visits

46.31% « 281%% 4219%+

Pages | Visit

23.36% =

October 2013 November 2013

Advanced Filter ON X |edit |H|{© | Z | T
Conversions  eCommerce ~

Avg. Visit Duration Transactions Revenue Ecommerce Conversion Rate

44.34% 2 613.51%» 64%97% + 387.67% #

46% increase in traffic, 642% increase in revenue
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Why Do we Do SEO?

Client 3

Oct 10, 2013 - Mar 6, 2014: @ Visits
May 15, 2013 - Oct 9, 2013: @ Visits

1,200

gp—
MNovember 2013 December 2013 January 2014 February 2014
Acquisition Behavior Conversions  eC|
Keyword
% New Visits Bounce Rate Pages [ Visit Avg. Visit
Visits New Visits N Transactions
Duration

41.59% + 16.58%+ 65.08%+ 20.74%+ 11.53%+ 16.90%+ 420.00% #

Organic Numbers

e Organic search visits are up 41.49%

e Organic search revenue is up 332.59%

* Organic search transactions are up 420%
* Organic search ecommerce conversion rate is up 267.25%
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Anyone heard of GA and WMT?

Google Analytics and Webmaster tools

All Traffic Jan 16, 2013 -Mar 18, 2014

Customize Email Export ~ AddtoDashboard Shortcut B|r

All Visits .
v O 100.00% We need Google Analytics
to show us how well we are
doing.

Explorer

Summary Site Usage Goal Set1  Ecommerce

Visits +* VW5, Selecta metric

® Visits

=} =} =}

Aprizonz July 2013 = October2013 January 2014



http://searchengineland.com/the-seo-guide-to-getting-started-with-google-webmaster-tools-150345
http://searchengineland.com/the-seo-guide-to-getting-started-with-google-webmaster-tools-150345
http://searchengineland.com/the-seo-guide-to-getting-started-with-google-webmaster-tools-150345
http://searchengineland.com/the-seo-guide-to-getting-started-with-google-webmaster-tools-150345
http://searchengineland.com/the-seo-guide-to-getting-started-with-google-webmaster-tools-150345
http://searchengineland.com/the-seo-guide-to-getting-started-with-google-webmaster-tools-150345
http://searchengineland.com/the-seo-guide-to-getting-started-with-google-webmaster-tools-150345
http://searchengineland.com/the-seo-guide-to-getting-started-with-google-webmaster-tools-150345
http://searchengineland.com/the-seo-guide-to-getting-started-with-google-webmaster-tools-150345
http://searchengineland.com/the-seo-guide-to-getting-started-with-google-webmaster-tools-150345
http://searchengineland.com/the-seo-guide-to-getting-started-with-google-webmaster-tools-150345
http://searchengineland.com/the-seo-guide-to-getting-started-with-google-webmaster-tools-150345
http://searchengineland.com/the-seo-guide-to-getting-started-with-google-webmaster-tools-150345
http://searchengineland.com/the-seo-guide-to-getting-started-with-google-webmaster-tools-150345
http://searchengineland.com/the-seo-guide-to-getting-started-with-google-webmaster-tools-150345
http://searchengineland.com/the-seo-guide-to-getting-started-with-google-webmaster-tools-150345
http://searchengineland.com/the-seo-guide-to-getting-started-with-google-webmaster-tools-150345
http://searchengineland.com/the-seo-guide-to-getting-started-with-google-webmaster-tools-150345
http://searchengineland.com/the-seo-guide-to-getting-started-with-google-webmaster-tools-150345
http://searchengineland.com/the-seo-guide-to-getting-started-with-google-webmaster-tools-150345
http://searchengineland.com/the-seo-guide-to-getting-started-with-google-webmaster-tools-150345
http://searchengineland.com/the-seo-guide-to-getting-started-with-google-webmaster-tools-150345

UC San Diego Extension

Google Analytics Webmaster Tools

Set up goals and track sales

See different types of traffic

Shows Specific traffic to the website
Shows real time data

Shows more advanced analytical user

data

Shows how Google interprets your
website

Allows you to upload information to
Google (sitemaps, etc)

Allows you to make changes to the way

that Google perceives your site
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Google

This qualification is hereby granted to:

OuUuild pc vyOu

For passing the Google Analytics Individual Qualification (1Q)

Valid for eighteen months from
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How do Search Engines Work?

http://www.youtube.com/watch?v=BNHR6IQJGZs

They crawl pages through
hyperlinks. Links pointing at the
site and internal links.

Search engines need links to
index pages.

You can also submit a site
through sitemaps.



http://www.youtube.com/watch?v=BNHR6IQJGZs
http://www.youtube.com/watch?v=BNHR6IQJGZs
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So How Do you Get Ranked?

Who Knows the Difference Between Onsite
And offsite SEO?

There are two
main components

to SEO. Onsite
optimization

Offsite
optimization

9 - \/ [
-

m/seo-starter-guide/
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What is Onsite SEO?

7\/ IGNITE

\\\\\\\\\

Code
Content

Site Architecture

(((((((((

e o
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Code

* Page titles

* META Keywords and Descriptions

* Unnecessary & Outdated Tags

* Robots Tags — Correct Usage and Set Up

* JavaScript, CSS, Ajax Implementation

* Proper use of and Strategy for Heading Tags

e Organization of Source Code

* Accessibility Attributes (Images, Anchors, and Tables)
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Content

 Keyword Analysis & Keyword Assignment

* Keyword Density Best Practices

 Keyword Prominence Best Practices

* In Content Linking Strategy and Best Practices
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Site Architecture

* Robots.txt

* 404 Pages and Other Redirects

* Page Speed Analysis and Recommendations
e HTML/W3C Validation

* Browser Compatibility Check

* Website Accessibility

* Duplicate Pages

e Canonical URLs

* URL Structure

 Website Navigation and Sub Navigation
 Schema.org Markup
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What is Offsite SEQ?

Anchor Text

ignitevisibility.com (Domain)

-

B =0 san diego
B ignite visibility
M sccial media mar...
B szarch engine op...
B reputation mana...
M cnline reputation...
social media com...
B ignitevisibility.com
M reputation mana...
M sccial media san ...
B Other Anchor Text
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Offsite SEO

Industry Relevant Guest Blogging
Press Release Syndication

Infographic Marketing

Video Syndication

Build Image & Cinemagraph Database
Industry Interviews

Reverse Guest Blogging

Republish viral posts

Reverse Engineering

Targeted Content Promotion (Link Outreach)
Social Media Marketing

Blog Optimization

Social Media Optimization

Social Media Promotion

MOBILE REVOLUTION

WHY 2014 IS THE
YEAR OF MOBlLE

POPULAR PEOPLE THINK T WILL

ON ENGAGEMENT, WE'RE ALREADY SEEING THAT MOBILE USERS ARE MORE
F LIKELY TO BE DAILY ACTIVE USERS THAN DESKTOP USERS, THEY'RE MORE LIKELY
TOUSEFACEBNKSD((XRSEVENDA\‘SGTPEWEE(

v ‘T’ MARK ZUCKERBERG

WHAT WE WANT T0 DO IS MAKE A LEAPFROG PRODUCT THAT IS WAY SMARTER
THAN ANY MOBILE DEVICE HAS EVER BEEN, AND SUPER-EASY TO USE. THIS IS
- WTIWOEBG(?SQWEREMTOENVENTTHEWW

o s “ “~
LIMITATIONS OF MOBILE
n

i [k

L e LACKOFJAVASCRPT&GOWES

e .

COMPHESSED PAGES

A

i Jlmﬁr
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Social Media

There is a lot to consider...

Facebook Opengraph Meta Tags
Optimized for Facebook Search
Share Buttons

Correct Linking to Profiles
Social Plugins

YouTube Integration YO u

Twitter Cards

Custom Tabs T“he
Custom Applications
Cross Social Media Site Branding Strategy
RSS Feed Syndication

Social Media Advertising

And More...
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Why is Blogging Important?

Blog is extension of main site

Posts get ranked in Google The Modern Day

Posts get shared in social media -
Posts generate links and shares Web Presence :

Post add content . Facebook
This all works together to increase traffic L LinkedIn
Ignite up to 5,000 visitors a month by blogging '

By John E Lincoln

; Arude YouTube
Sites

g : ’ S’qﬁidoo
Technorati
Blog(s)
: AllTop
eNewsletters

Press Releases




UC San Diego Extension

Viral Campaigns (Smell Like a Man)

One Smart Idea, Can Change your Business
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N\

nversion Tips that can Increase

Conversion Rate ., nd Sales over 107%
Optimization

Rlow the fold
05 B=0E A=

d CO nte n t a b Ove t h e fo I d One of the most impnmn;ﬂ\ings you can do is ensure that your content can be

easily seen. Make sure to move your content above the fold. For example, if you
Move Content ;
have a category page and all the products are so low that no one can see it that

* Mobile website \ e e e e Db
e Calls to action

e Set up Conversion Tracking
* Clear Checkout Process

Go Mobile, Mobile is critical at this point. If you don't have a mobile version of your website,
m | and Tablet your conversion rates can greatly suffer. It is very difficult for people to zoom in
* Tr u St Sy b o I S | and try to read a webpage with a large amount of text. Make sure you have a
for that Matter

responsive design on your site with clear calls to action.

 Compelling Copy
e Colors on Page
* Etc

| generally recommend one main call to action that represents your main goal.
Clear Calls Additionally. itis a good idea to have other calls ta action that are deemphasized.

) Make your main call to action is in a bright color and your secondary ones are in a
to Action softer color. Try to keep it to about 3 calls to action total; atherwise you might

averwhelm your user.




UC San Diego Extension

How to get Started

Pick your keywords

Optimize your website

Start a blog

Set up your social profiles
Share your blogs on social
Build an email list

Build your social communities
Blog 1 to 3 times a week

O N LA WN R
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Cool Tools

SEM Rush: Keyword Tracking
Majestic SEO: Shows Links to Site
SEO Book Toolbar: Lots of Great Tools
Webmaster Tools

Google Analytics

View More

http://ignitevisibility.com/50-seo-tools/



http://ignitevisibility.com/50-seo-tools/
http://ignitevisibility.com/50-seo-tools/
http://ignitevisibility.com/50-seo-tools/
http://ignitevisibility.com/50-seo-tools/
http://ignitevisibility.com/50-seo-tools/
http://ignitevisibility.com/50-seo-tools/

UC San Diego Extension

Thanks!

Twitter - @johnelincoln
Website — http://ignitevisibility.com
Email: john@ignitevisibility.com

Hope to see you in Class!
Welcome up Mikel Bruce!

_


http://ignitevisibility.com/
mailto:john@ignitevisibility.com
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tiny frog
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Acquisition
Conversion
Retention

_
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WEB 3.0

‘ Sites viewed on multiple devices.

@ Less is more...

‘ Conversion vs. traffic
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Conversion Optimization
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Conversion Objectives

9 Sell Products/Services

28 Lead Capture

W Build Credibility

é;} Opt-in

_
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Wireframing
(creating containers)

oA
o1 BLOS i |
CONTACT minot nav 1 minor nav 2 minor nav 3
s apmissons O Logo \ \
Y S
‘ search box

XPEDITIONS
= "\“UNA,JJ.:,wUJ.\un EXPEDTTH < fof Products Solutions Partners Customers Support Community Company
Existing LO9O woMe _ £ cool({';;‘s‘ulwmm
aFree A I
Name:
w
Scrolling Hero Banner
phone: . g
aSUDES  ides) - ] (3-5 Slides) B
‘se\\ 1l need Captions IR prassodf: “E
A (willne =3
Y% g0 @
(s ‘e\o‘) \\69\
“ee\,eﬂ 9 send
o® n Tech? Business or Exec?
| to action butt® ? r !
ks Value Statement (Tabbed with role-specific messages) L
g terr Customer Logos Broken out by Industry
myhv\"""""me" < 5

3-5 Press Releases Webinar Event

T mor®

eI
SIGNEDBY: NHALE £

| L. AT gt PR
oo Trecaey Rosees
2002 Expedfan
Copmpht

Footer Nav with Every Single Nav Element Listed
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Design

Color Scheme
Layout
Above-the-fold
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Functionality

CMS
Responsiveness

_
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Messaging

who we ore
what! we do -
howwe do it e
‘; > :"C’-‘f’ “Big agency thinking
U Services
S made affordable”

eshope Medical
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Retention
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Integrated Web Marketing
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Questions??

\/ |GNITE
NVISIBILITY ThankS!

John Lincoln Mikel Bruce
john@ignitevisibility.com mikel@tinyfrog.com
http://ignitevisibility.com http://www.tinyfrog.com

tiny frog
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